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Organization Profile

DINANT is a Honduran company with The company is currently organized iInto
presence throughout Central America, the six business divisions:

Caribbean, United States and Spain. Since

its founding in 1960, it has been known T 2. 3.

: : N M —)
for offering high-quality mass consumer o ﬁ @
products at competitive prices. 4

Snacks Edible Fats and Qils Food
4. . 6.
| T oé
Home Care Agribusiness Personal Care
Agribusiness
T
Our Agribusiness division has :
28 palm oil farms, and farms for bell peppers and y
jalapeno peppers. 0- — — — — ~
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_

The company manufactures
edible oils and margarines, snacks, food, home O

care products and personal care products,, O

O

We have an extensive
distribution and sales network
It has g distribution centers in Honduras and

16 distribution centers at the regional level; its

O O O corporate offices are located in the capital of

qj_.l@m Honduras, Tegucigalpa

with a total workforce
of 7,600 people inits different business divisions in

the region.
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MISSION | To produce more, with quality and efficiency, to generate social Vision
welfare and economic profitability, while aiming to improve the

life quality of our employees, suppliers, and customers, and to
enhance our natural environment.

To be a global Company.
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Eth

cs and Integrity

DINANT SUSTAINABILITY REPORT -2019 /2020

Code of Ethics

We strive to work in a climate of
honesty and trust thatis conducive
to generating wellbeing for our
employees, consumers, customers,
suppliers, intermediaries and
communities; these corporate values
are the basis of our actions.

The Ethics Committee isin charge of
overseeing and implementing this
Code, ensuring that it is decent to all
aspects of the Company's
operations.
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Our operati
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Operations

Teqgucigalpa, Comayagua, San
Pedro Sula, Choloma, Lean
and Aguan Valley.

Total employees
in Honduras

5,836

employees
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Governance of the

Organization

DINANT is a Variable Capital Stock
Company, conducting its business
under the following organizational
structure.

Assistants

SEGTEEL

\

Vendors

Specialists

Analysts

Techniques SUSTAINABILITY REPORT - 2019/ 2020
Developers
o
Q Accountants
O 0O
Buyers Q0o
Executive Presidency _
Billers
4{ Executive Team ]7 @
Management Team
Electricians
% Middle Management ]—/

Foremen
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Brands & products
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Fats and Oils
Division

Snacks Yummies

Yummies is a Honduran brand and a This division includes the Mazola

snacks leader in the region, and Issima brands. Both brands

producing more than fifty types of offer products such as cooking

snacks in the Central American and oil, margarine, and vegetable

Caribbean market. The flagship shortening.
brand of these productsis Yummies
and its sub-brands include Zambos,
Ranchitas, Taqueritos, Ziba's, Cappy,
Del Rancho, Yummix, Yummi Pops,

Taco, Yummi Trones, Yummi Nuts.
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Food
Division

The Issima brand has different
products such as Sofritos, [ssima
marinades, Issima Ketchup,
Tomato paste, Salsitas, Instant
soups and Schilo's hot sauce.
Mazola products in this category
include lemon and mayonnaise.
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Home Care
Division

This division produces home care
products such as Kaori candles,
Zixx Liquid Detergent, Zixx Super
Soap, Roku Soap, Zixx bleach gel,
and Zixx Cleaner, all under the
Zixx brand, as well as Suavissimo
fabric softener.
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Personal
Care Products

Venza, in the Personal Care category
under the antibacterial soap and skin
care segment; offers the consumer a
totally innovative, different, accessible
product, with fragrances that activate
the senses and provoke unigue
emotions such as Oatmeal, Extreme
Freshness, Aloe Vera and Vitamin E.

Venza soap eliminates 99.9% of
bacteria, with extreme freshness and
total protection.

DINANT SUSTAINABILITY REPORT -2019 /2020

Agribusiness
Division

This division is responsible for the
production of fresh palm oil fruit and
its transformation into crude palm
oil and palm kernel oil, as well as the
export of fresh vegetable products
under the Altima brand.

The products exported are palm oil,
sweet peppers and jalapeno peppers.
The company also produces fruits and
vegetables, corn, tomatoes, plantain
and cashew, which are integrated

into the supply chain of the consumer
business.
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Changes in the Organization
uring the period

With a high diversity of categories in our product
catalogue and a growing demand by our
customers and consumers, DINANT has increased
production capacity in its different manufacturing
plants and automation of its processes. It has
achieved all of this while following the highest
national and international quality standards,
reducing our environmental impact, generating
jobs, and supporting our business partners.
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Organizations to
which we belong:

FUNDAHRSE

AT s
] DE ALIMENTOS Fundacion Hondureiia de
CAMARA DE COMERCIO -/ HONDURAS Responsabilidad Social Empresarial

E INDUSTRIA DE TEGUCIGALPA

/§ ALIANZA EMPRESARIAL

AmCham | {‘ PARA LA SOSTENIBILIDAD
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